List of organisations who received Dormant Accounts funding under the
Awareness Raising Initiatives for Social Enterprise (ARISE) Scheme 2022

Name of Social

. Summary Description Region Amount
Enterprise
) ) A programme to raise awareness of social enterprise in
County Kildare Social Co. Kildare, including a radio campaign, Social-Digital
Enterprise Reveal Media Campaign, Social Enterprise Branding Campaign Kildare €33,755
Programme and Social Enterprise Expo.
A programme to raise awareness of the work of over
100 social enterprises in North County Cork and East
Ballyhoura Development | County Limerick. Key ARISE messaging will be delivered . .
CLG through radio documentaries and podcasts, and Cork/Limerick €50,000
through mainstream marketing means.
Roscommon Integrated A collaboration of six Loca.ul Deve.lopment Companiesin
D | C the west of Ireland that aims to improve awareness of
evelopment ompar.1y social enterprise and how it impacts the lives of those
CLG on behalf of the Irish | in their communities. This will be achieved through a
Local Development launch event, followed by a series of monthly events West €45,000
network Western Region that showcase social enterprise, and a bespoke
of Local Development | Website:
Companies
This campaign will see the creation of the Digital
Ireland Network to promote the value of social
DIGITALHQ CLG enterprise as a key mechanism to foster economic National €50,000
growth at the grassroots level.
A project that will focus on raising awareness of social
. enterprise in the Sligo region through newspaper .
Sligo Co Co prt @ olIgO region throug paper. Sligo €11,049
advertising, articles and a radio awareness campaign.
A collaborative campaign between Munster
Technological University and various county
stakeholders, to run a series of events as part of Kerry
Munster TU Month of Enterprise and a masterclass event. Kerry €11,500
Campaign also includes a prize for innovation.
A campaign to raise awareness of social enterprise in
communities across Ireland, through a series of seven
Social Entrepreneurs in-person events, and a media campaign to market
land these events and to generate awareness of social National €43,300
Irelan enterprise.
An innovative programme to raise awareness of social
enterprise, through 30 second videos, Facebook
advertising, bespoke website and in-person social
Donegal LDC events. Materials produced will be free to be used by National €23,200
any other Local Development Companies throughout
Ireland.
A video and associated media campaign to raise
Inishowen Development awareness of social enterprise with a launch event, 10
five minute videos, and social media promotion. Donegal €50,000

Partnership

Professional scriptwriting will also be included to
ensure key messages are foremost.




A comprehensive campaign including a 'beyond the
business school' event, 3rd level and transition year
student engagement, teacher tool kit packs, podcasts,

Social Impact Ireland social media programme and a 'National Social Impact National €49,700
Day'.
PAUL Partnership A campaign that includes a launch event, production of
Limerick CLG (on behalf 15 short video clips, 30 social enterprise video case . .
. . studies and associated branded printed media. Limerick €49,000
of Social Enterprise
Limerick)
A campaign that will provide a 'celebration of social
Offaly Social Enterprise | enterprise’ event that will host 30 community groups,
. and will demonstrate to them what social enterprise is
Network Facilitated by and how it is beneficial for communities. Also included Offaly €49,300
Offaly Local Development is the production of 10 videos showcasing the work of
Company individual social enterprises.
The project aims to recognise, appreciate and further
enhance awareness of social enterprise in the Western
Western Development region of Ireland, through establishing a Regional Social
Commission Enterprise Network and networking events, and by West €50,000
sponsoring a Regional Social Enterprise Awards.
Using the funding Connections Art Centre will create a
marketing campaign, including video, social mdia, and
Connections Arts Centre print to promote an existing programme of theirs that Dublin €10,000

supports 10 artists with intellectual disabilities to
develop to a professional level.

Total

€476,804




